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Dear sir/madam

In accordance with the ongoing commitment of the Communications 
Training Department to deliver on all key strategy points your attendance 
is requested at this neuro-linguistic developmental session. You are 
required to report to the room at 3.35am prompt where the duty officer 
will endeavour to be of assistance. You are required to turn your mobile 
phone off to enable all learning attention. Workshop instructions will be 
issued in due course. Questions may only be asked at the end. It has 
been decided that it is appropriate to take this opportunity to apologise 
for any inconvenience caused to the reader in attempting to comprehend 
this correspondence.

The management



Hi there

Welcome to our mini workshop on tone of voice, thanks for coming. 

Our aim for the session is to give you a feel for what brand tone of voice 
can achieve for businesses. 

And we’ll bring the topic to life with some examples from clients we’ve 
worked with.

So, find yourself a seat, make yourself comfortable and enjoy.

Ben

Ps - feel free to ask questions and get involved discussion throughout.
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+12% Net Promotor Score
-121 seconds average chat





We helped E.ON to  
develop their tone of voice  
and wrote literally hundreds  
of communications from  
marketing to HR. 
And our training reached 
over 8,500 people. 

That meant...



they saved 

860,000 
 letters a year

nine out of ten people trained  
say they now understand their 
brand better.
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For the UK’s biggest rebrand, 
Aviva needed all their people 
to understand their central 
brand idea. We did it by 
changing how people spoke 
and wrote to each other, and 
to their customers.



20,000 
 people went through our training

     tone of voice spread to  28 countries





• www.benafia.com
• ben@benafia.com

Learn more…




